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7. What promootion mix would you advocate in casc of :

(i) [ndoustrisl goods
(ii) Fast moving consumer goods

(iil) Pulse Polio Campaigns.
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8. Niscuss the prominent tools used for cxercising
marketing control. .
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Attempt five questions in all. Question No. 1 iy
compufsory. All questions carry egual marks.

Iime allowed = 3 hours)
Note :
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{i) Difference between selling and marketing
Concepilis,

PrfY @iz T swgmmond! & @i s difem e
(uU) Mass Marketing v/s Niche Marketing,

I fagerr g5y MPdo Regvi
(iit) Product Line Width v/s Depth. -
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(iv) Advertising v/s Publicity.
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(v) Whelcvaling v/s Retailing.
s =5 R |
(vi) Cash Discount v/s Trade Discount.
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Comment on the external cnviroament facing any
global retailer willing to enter Indian market at this
junciure.
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Give the bird’s eye-view of marketing mix in case of
durable goods manufacturer. How the same would he
different to any service industry 7
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Why should the marketers study consumer behaviour 7
How the assessmem ol industrial consumer behaviounr

iy <ifferent to that of final cansuuners 7
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5. What is the purpase behind conducting test marketing 7
How the same can be done 7 What considerations
influence the choice of a test markel ?
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6. ° Throw light on the prominent price sefting methods.
YWhich method would you advecute in cuse of
(i) A Government owncd muschim.

{0y A luxwury car.

{u1) A cellular company operaling in an immensely

competitive market.
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