dny

-
*

UdUI[UONY MM/

http://www.kuonline.in

Ball No: aassmis i e B Total Pages : 2
. MMS/M-15 . . 13754
BMRKETING Ii'IANAGI‘..MENT
Paper-CP-202

Time Allowed : 3 Hours] [Maximumi Marks : 70

Note : Atiempt any cight questions of five marks each
from Part-A and three quesuons of ten marks
each from Part:B

. PART-A
1. Explain difference hrz1;w"c;-.n Markefing and Selling.
2, Explain objectivés of ‘Markeling rescurch.
3. Explain the components of Marketing environment.

4. Dizcuss the essentials of a good Marketing Inforniation
System.

5. Briefly explain the determinants of Consumer
behaviour.

6. Briefly explain any two stages of Product-Life cycle
and their managerial implications.

7. Explain Break-even pricing.
8. Explain the concept of Sales promotion.
9. Discuss the functions of Retailers.

10. Discuss the ethical issues in marketing.

13754/K/1164/3,800 : . P.T.O.

http://www.kuonline.in

dny

-
®

UIdUT[UONY AALM//

dny

-
®

UL UI[UHONY MMM //

11, ¢

12,

13.

14

15.

http://www.kuonline.in

PART-B

Marketing is not a function but a bussiness philosophy
that needs to be adopted in any orgapisation.’
Comment.

Define Marketing information system. Explain its .

importance and basic components.

mesa the concept of Prmmg Explam the ob‘;ect.n-e-s.

of pricing and factors influencing pricing decisions.

What is a channel of distribution? W‘hal; different
channels are available to a manufacturer in
distribution of products to the ‘consumers? Explain.

(a} ‘Is advertising a social waste.' Comment.

(b) Briefly- discuss the recent trends in marketing.
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